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Disclaimer

Certain information contained in this presentation includes projections and forecasts. These projections and forecasts are based on SMCP management's current
views and assumptions. Such forward-looking statements are not guarantees of future performance of the Group. Actual results or performances may differ
materially from those in such projections and forecasts as a result of numerous factors, risks and uncertainties, including the impact of the current COVID-19
outbreak.

These risks and uncertainties include those discussed or identified under Chapter 3 “Risk factors” of the Company’s Universal Registration Document filed with
the French Financial Markets Authority (Autorité des Marchés Financiers - AMF) on 30 April 2020 and available on SMCP's website (www.smcp.com).

This presentation has not been independently verified. SMCP makes no representation or undertaking as to the accuracy or completeness of such information.
None of the SMCP or any of its affiliate’s representatives shall bear any liability (in negligence or otherwise) for any loss arising from any use of this presentation
or its contents or otherwise arising in connection with this presentation.



Dantel Lalonde, CEO




Q1 2021- Strong rebound in China, Europe still impacted by lockdown

SALES MAINLAND CHINA 0 Strong performance in APAC, driven by Mainland China
ORGANIC

€223.9m GROWTH o Early signs of consumption and traffic rebound in the

Americas, notably in the U.S.
+92.6% - o
0 Lockdowns and restrictive measures continue to weigh on

+26% vs Q1 2019 the performance levels in France and EMEA

Organic growth™ (-0.6%)

0 Digital sales continue to grow sharply (high penetration

rate : 30%)

STRONG DIGITAL
PERFORMANCE NETWORK 0 Expansion in Asia and French network optimization well

underway (incl. —33 in France)

SERYON

o .o .
+38.9 L
38.9% ainly in France 0 Focus maintained on tight cost and cash management

#POS: 1,644

4 (*) At constant currency & scope



Q1 2021 highlights — Enhancing brand desirability

Innovative worldwide collaborations

PARIS
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Leveraging our brand’s DNA through
art collaboration

X
Jason Glasser

mOJ e A limited-
pars edition capsule

X collection,
Cobalto Studio Between land

and sea

SANDRO

X

Yuko Nishikawa

This Japanese artist
based in New York
designed and brought to
life an array of mobiles



