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Certain information contained in this document may include projections and forecasts. Theseprojections and forecastsare based on SMCPmanagement'scurrent views and
assumptions. Suchstatementsarenot guaranteesof future performanceof the Group. Actualresultsor performancesmaydiffer materiallyfrom thosein suchprojectionsandforecasts
asa resultof numerousfactors,risksanduncertainties.

Thisdocumenthasnot beenindependentlyverified. SMCPmakesno representationor undertakingasto the accuracyor completenessof suchinformation. Noneof the SMCPor anyof
its affiliatesrepresentativesshallbearanyliability (in negligenceor otherwise)for anylossarisingfrom anyuseof this presentationor its contentsor otherwisearisingin connectionwith
this presentation.

For more information regardingthese factors, risksand uncertainties,pleaserefer to the information containedin the documentsfiled with the FrenchFinancialMarkets Authority
(AutoritédesMarchésFinanciers- AMF)aspart of the regulatedinformationdisclosurerequirementsandavailableon SMCP'swebsite(www.smcp.com).

Disclaimer
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SALES GROWTH        
AT CC.

+7.2% 

Q1 2019, in line with expectations

1,485 points of sale

POINTS OF SALE

+111LTMDOS

o Another resilient quarter despite challenging environment in France; sales growth acceleration throughout the quarter

o Favorable currency impact (+1.8pts)

o Positive results from SS19 collections, leading to lower discount rate

o Positive international like-for-like growth notably driven by APAC at double-digit

o Continued progress on digital and accessories

o +19 POS openings in Q1 19 o/w +8 DOS

REPORTED SALES 
GROWTH

+9.0% 
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Sales growth 
by region

Claudie Pierlot ςHarbour City (HK)

Maje ςMarbella (Spain)Sandro ςLille (France)



5

Double-digit international sales growth driven by APAC

cc: at constant currency

AMERICAS

+1.0% cc.

FRANCE

-3.9% cc.

EMEA

+9.9% cc.

APAC

+28.4% cc.

Sales breakdown

48%

39%

13%

Sandro Maje Claudie Pierlot

By brand

35%

29%

25%

11%

France EMEA APAC Americas

By region

# POS: 176 # POS: 476 # POS: 491 # POS: 342


