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Q1 2019, in line with expectations

REPORTED SALES SALES GROWTH

POINTS OF SALE GROWTH AT CC.

+111LT™MDOS +9.0% +7.2%

1,485points of sale { £fSaY eHTndcY

o Another resilient quartedespite challenging environment in France; sales growth acceleration throughout the quarter
o Favorable currency impact (+1.8pts)

o Positive results from SS19 collections, leading to lower discount rate

o Positive international likdor-like growth notably driven by APAC at douhigit

o Continued progress on digital and accessories

0 +19 POS openings in Q1 19 o/w +8 DOS
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Doubledigit international sales growth driven by APAC

AMERICAS FRANCE EMEA APAC
+1.0% cc. -3.9% cc. +9.9% cc. +28.4% cc.
#P0OS: 176 #POS: 476 #POS: 491 #POS: 342

cc: at constant currency

m France = EMEA = APAC = Americas

—— Sales breakdown——-

11% 13%
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25% 48%

By region
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By brand
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